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Abstract:

The is a growing interest in
marketing and its activities
since the beginning of this
century, by researchers and
economists in business field.

Today, no body can denie the
importance of marketing in the
society as well as in the
enterprises since it is a tool that

enable the institutions to
improve their products and
services to  satisfy  the
consumers.

The question is:

What are the conditions
and the necessary elements to
apply this concept in the third
world with reference to the
Algerian enterprises
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Source : P.Kotler, «Marketing principles », Third Edition, Prentice-Hall International Editions,
New Jersey,1986, P 31.
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